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A, WESKEHITAERDS Adsale Exhibition Services Ltd., Shanghai World of Packaging
R “HET Fa, BRET6E (swop) is the essential event for the food, beverage,
MEHIC B RARRTS ZMEFIR confectionery, baked goods, pharmaceuticals, cosmetics &
it, Bk EEE . daily care products, non-food consumer goods and industrial
goods sectors. swop is the comprehensive platform not only
meeting current demands for the entire supply chain but also
identifying packaging trends for the future.

Organized by Messe Disseldorf (Shanghai) Co., Ltd. and
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EEUTTWRIZWIA Trade visitors from

{ 2=ty @ Food
® R& @ Beverage
@ = @ Confectionery
@ BHRR 4@ Baked Goods
®ES @ Pharmaceuticals
l { N=[14 @ Cosmetics & Daily Care Products
@ FEREER @ Non-food Consumer Goods
® Tim @ 'ndustrial Goods
@ aRIREINIRSENME @ Processing & Packaging Machinery for Food & Beverage
@ EHRLINTIRSENME @ Processing & Packaging Machinery for Pharmaceuticals & Cosmetics and Daily Care Products
@ FaTEERERITIGEINT R EZER @ Processing & Packaging Machinery for Non-food Consumer & Industrial Goods
@ ESERRMEamINT RS @ Processing & Packaging Machinery for Confectionery & Baked Goods
@ S8&EME. BEFERBEFIMkR @ Packaging Materials, Packaging Means and Final Goods
@ SEMREIEFERINTIHE @ Packaging Production
@ SR @ Packaging Printing
@ NI5a=ERHt & Components for Processing & Packaging
@ HZee/amasx @ Smart Packaging and Automation Technology
@ B, YitaE @ E-commerce / Logistic Packaging
@ a%Eigit @ Packaging Design
® kS @ Services
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The initiative, SAVE FOOD, from the partners Messe Diisseldorf and
the FAO, aims to drive innovations, promote interdisciplinary dialogue
and spark debates in order to generate solutions, across the entire
value chain “from field to fork” and make a contribution against global
food loss. SAVE FOOD debut in China during swop 2017 generated
huge interest from industry. During swop 2019, SAVE FOOD China
will display again with a featured area and forum to share innovative

concepts and technologies to the public.
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China's FMCG packaging market has numerous business
opportunities for manufacturers of packaging materials
and products. swop will join hands again with “Packaging
Family” to present the “FMCG Future Zone” to showcase
creative and innovative designs of packaging materials,
products and design in 2019.

@ EME @ Packaging Materials
@ gt @ Packaging Design
@ aEEE @ Containers

@ EEFS @ Glass Packaging

@ BHEE @ Plastic Packaging
@ KHEEE @ Paper Packaging

@ REENRI @ Flexible Packaging
@ EEEE @ Metal Packaging
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It is expected that the global smart packaging market will grow nearly
8% CAGR to more than 31 USD billion by 2019. In China, with the
advent of the Internet of Things, it is a general trend that packaging
intelligence is involved in various terminal fields such as food, cosmetics
and pharmaceuticals etc. The new "Smart Packaging" Zone will display
all-in-one smart packaging of functional materials, structural intelligent
packaging, and information-based smart packaging, as well as the related

technical applications.
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The "components" zone will present
all components up to complete
systems and integrated automation
solutions for the packaging industry.
Exhibitors will showcase products
and solutions from the following
areas:
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Drive Technology

Control Technology
Sensor Technology
Industrial Image Processing

Material Handling Technology

REERAR

Preservation Technology

KBRERRA
Water-soluble Film Packaging Technology

ZHRSREAR
Quick Response Code Technology

BRMESEICIRRAR

Packaging and Structure Innovation Technology

{EERERA
Portable Packaging Technology

SUERfhRAR

Texture Anti-counterfeiting Technology

EALREIABEIAIRBIRAR
Magnetic Resonance Anti-counterfeiting
Identification Technology

BEREZEMREAERA
Food Safety Traceability Program Technology
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Industrial Software and Communication
Machine Parts / Components, Accessories
Peripheral Equipment

Complete Automation Systems

Components / Aids for Packaging Materials



SWop 2017
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Visitors come from
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countries and regions
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Dr. Sven Breitung, Trade Fairs and
Research of Printing and Paper
Technology, VDMA, Germany
"Generally swop is the No.1 market
for German machine manufacturers
who work in packaging production.
The German companies are happy
about the attraction of the quality
promise made in Germany at swop
2017. The perfectly organized
trade fair really shows what the
word ‘swop’ means — the World
of Packaging from packaging
materials to smart packaging in one
show."
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Mr. Richard Chen, Deputy General
Manager of Demag Plastics Group,
China

"We were deeply impressed that
there are many professional visitors
in the industry at swop 2017.Many
of our customers were present at
swop as well. Numerous customers
were there to discuss purchases
and cooperation with us. We are
confident of the future of China’s
packaging market. As the consumer
base expands, the demand for
packaging and the style of design
will increase accordingly."
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Ms. Julia Wu, Marketing Manager Asia &
Director Marketing & Sales Support, MULTIVAC
(Shanghai) Trading Co., Ltd., China

MULTIVAC has been one of the important
exhibitors since swop launched in 2015.
Compared with 2015, more effort has been put
into promotion by the organizer. During show,
we received some packaging inquiries from
industry customers. As member of the SAVE
FOOD China Forum, MULTIVAC probed further
into the topic of how to reduce food loss and
waste, together with leading food processing
and packaging exhibitors. The feedback was
rather positive.
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The Thai Packaging
Association, Thailand

"This was our first time
attending swop and for sure
that we need to go again
in 2019. We visited Hall
W1, W2 and W3 during the
show period. We are now in
contact with exhibitors for
paper cups and lids. In my
opinion, this exhibition is
useful for my business a lot,
and | will suggest my friend
to visit swop 2019 too."
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Chinese Packaging Market
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Drivers of Growth
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Packaging Industry Revenue (in US$ bn)
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flexible packages to 2019
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Growing Private Consumption
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According to BCG, between 2015 and 2020,China‘s private consumption will grow by US $2.3 trillion. That
is more than current total consumption in Germany. The median available INCOME in China will rise by 89
PERCENT between 2015 and 2030. The Chinese MIDDLE CLASS is already the biggest in the world.

HHEXHBEITI

Immense Potential of The Packaging Industry >
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Biggest market for flexible packages in the world
(with 6.1 million tonnes of flexible packages)
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Biggest market for rigid plastic in Asia
(forecasts that 206 billion units will be sold in 2018)

TMmARKEETHS
LHEARNEAETHE (Z2018%, BENFEKTL5%)
Biggest market for glass packages in the world Biggest market for paper and cardhoard

packages in Asia
(with an annual growth rate of 4.5% by 2018)
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MADE FOR TOMORROW
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Besides interpack itself - the flagship trade fair that gives this family

its name — the interpack alliance will span all international events

staged by Messe Disseldorf under its Processing & Packaging

portfolio. The interpack alliance emerged out of interpack’s world

leading processing and packaging trade fairs to enable networking

and sharing of expertise between interpack and swop, the processing

and packaging trade fair targeting not only China but the whole

Asian region. As a member of the interpack alliance, Shanghai world

of Packaging (swop) will benefit from this too.
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“The establishment of the interpack alliance as
the umbrella brand was a logical step underlining
our unified strategy. It stands for our international
expertise in the packaging sector and related
process industries while at the same time
communicating the leading role of interpack,”
comments Bernd Jablonowski, Global Portfolio
Director at Messe Disseldorf for the Processing &
Packaging sector.

New Umbrella Brand for Trade Fairs in Processing and Packaging
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