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All in Print China 2016 Successfully
Concludes with Visitors Reaching 76,818

On Oct. 22™, 2016, the 8™ All in Print China successfully
concluded in Shanghai. Embracing the theme,

“Discover the Future of Printing”, it comprehensively
showcased the advancements in printing technologies
in recent years, vividly embodying the vitality and
dynamic awakened by the latest developments. The
trade fair effectively highlights the importance of
innovation, upgrading, integration and development in
the printing industry. All in Print China 2016provided a

“grand feast” for the printing industry.
All in Print China 2016's grand scale featured an
exhibition area of 80,000m? to host 724 exhibitors - the
largest number in the show's history - coming from
countries and regions from across the world. It has
become a window through which visitors worldwide
can follow the latest development trends of the global
printing industry. During the five-day exhibition, All
in Print China 2016 was consistently trafficked with
domestic and international visitors, totaling as high
as 76,818, an increase of 24.2% from 2014.The total
number of person-times reached 109,710 —setting a
new record as well. The fair embraced more than 100
domestic associations and enterprise groups, and

received above 45 overseas buyer groups from more
than 20 countries including the US, Germany, South
Korea, Australia, India, the Philippines, Malaysia,
Thailand, etc. It was highly praised by exhibitors for its
visitor traffic and overseas buyers; for its visitor quality
and its expertise.

Exhibiting frontier technologies through seven theme
pavilions, leading the future development of the printing
industry.

All in Print China 2016 employed five indoor and six
outdoor halls to cover a total of seven themes: digital
pre-printing, integrated printing, package post-printing,
label industry and flexography, as well as two featured
themes developed with the latest technologies and
frontier fields in mind: Innovative Materials Pavilion and
Innovation Factory.

In the field of digital printing, many international and
domestic brands showcased their latest products and
solutions, including Fuji Xerox, Ricoh, Konica Minolta,
Screen, Epson, Fuijifilm, EFI, and Founder Electronics.
Highlights included RICOH Pro VC60000 solution, Fuji
Xerox Versant™ 3100 Press&Versant™ 180 Press,
Konica Minolta bizhub PRESS C71cf ink control system
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and Fuijifilm Acuity LED 3200Rwide-format UV, which
made impressive debuts in China. Various exhibitors
featured solutions targeting book printing, commercial
document printing, packaging, label and large-format
ink jet, covering most market segments.

Adapting to the developments in digital printing in
depth and breath, numerous digital post-printing
technologies have attracted attention; HANS-
GRONHI, Konica Minolta, Taiyo Kikai, ZTEC,
Ginwave, iECHO and many other brands appeared at
the fair. The laser die-cutting engraving machine by
HANS-GRONHI can be widely applied to cardboard,
label and packaging; the JETvarnish 3DS automatic
camera ARC technology by Konica Minolta provides
high-precision spot varnishing for all digitally-printed
pieces, and endow them with various touch effects;
the TRD multifunctional label post-printing processing
machine by Taiyo Kikai integrates unreeling,
rectification, cold ironing, flexible varnishing, hot
lamination, UV glue lamination, die-cutting, leaflet
cutting, waste removal, slitting and winding, and has
become a major “all-purpose” product for label post-
printing.

Relying on continuous innovation and consistent quality,
traditional offset printing brands such as KOMORI,
HANS-GRONHI, Hangzhou CRON, ManRoland, Beiren
Group, Zhongjing Group and Weihai Printing Machinery
have gained trust within the industry. KOMORI gave
visitors a detailed introduction to its brand-new solution
showcased at drupa 2016; the Shinohara 92 Series

gﬁ:‘fﬁ‘.;.l-!ﬁ‘i
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by HANS-GRONHI, the digitalized offset printing
equipment installed with Hangzhou CRON s EZcolor
system, the JD4920 folio multi-color printing machine
exhibited by Zhongjing Group, the WIN924 by Weihai
Printing Machinery and so forth have attracted much
attention among visitors.

At All in Print China 2016, flexography and package
post-printing technology also grabbed visitors’
attention. Taiyo Kikai collaborated with many partners
to create the flexography pavilion. Its STF-340unit-
type flexo press, for narrow-format label printing also
performed well. Also presented were the ZJR-330
unit-type flexo press exhibited by Zhejiang Weigang,
innovative applications of 2200 flexo press, P series
flexo press and digital flexo press exhibited by United
Printing as the agent of Mark Andy, the flexible-intaglio
combined unit applicable to flexible film packaging and
cigarette packaging exhibited by Kuen Yuh Machinery.
In the package post-printing field, “full waste
removal® has become an innovative focus while die-
cutting automation has seen further improvements.
Tianjin Masterwork Machinery showcased its
MK21060FCSB dual-unit full-waste removal die-
cutting stamping press based on “dual-unit + full-
waste removal” , and debuted its first all-purpose
full-waste removal die-cutting machine MK 1060CSB,
developed through strategic cooperation with
Heidelberg, along with its MK520FC digital integrated
die cutting & foil stamping machine. Bobst debuted

its SP106 ER full-waste removal die-cutting machine
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specifically developed for the Chinese market,
which can separate cartons automatically. Eterna, a
member of the Bobst Group, also showcased three
high-quality post-printing products. Shanghai YOCO
exhibited its JY-106EB full-automatic dual-purpose
die-cutting machine (for both finished product
separation and waste removal), which attracted much
attention at the fair.

“Going Green” is always a goal in the development
of printing technologies. No matter it's offset printing,
digital printing, flexography, pre-printing or post-printing
process, both international and domestic brands have
always strictly adhered to the concepts of energy
saving, consumption reduction, green development
and environmental protection. Raw materials suppliers,
as the source of consumables for printing, have also
increased their R&D of green products. At All in Print
China 2016, the printing ink-type enterprises (such
as Bauhinia Variegata, Hangzhou TOKA, AYUSI Ink,
Siegwerk and Hiway Ink) and printing plate material-
type enterprises (such as DUPONT, Chongqing
Huafeng and Lucky Huaguang) launched their latest
R&D products to add a feel of “green” to the fair.

The independent exhibition of technologies and
products have further highlighted the themes
and trends in the industry to create a multi-
perspective integrated exhibition of printing
innovations. The Innovation Factory, in particular,
provided an intensive exhibition of future printing

technologies, consisting of five segments, “Future

of Printing”, "Network Printing”, “Innovative
Application”, "Green Printing” and "Printing
Culture”, providing a centralized display of the
latest and most popular upcoming technologies
and applications. It has ample exhibition area
(1,500m?), prominent position (N1 entrance),
colorful booth design, a rich collection of 30
printing & packaging solutions alongside 22
informative speeches, it became the focus on the
first day of the fair.

60+ professional activities and gathering of industry
elites to discuss the future of printing.

More than 60 printing forums, technical seminars and
news conferences were held during All in Print China
2016 (based on current data) and provided numerous
opportunities of information and idea exchange for
visitors.

On Oct. 16, the 14™ Cross-strait Printing Industry
Exchange Conference & Silk Road Printing
Development Forum 2016 and Asia-Pacific Economic
Cooperation Conference 2016 were successfully held.
On Oct. 17, "China Printing Forum 2016 & 16™ Asia-
Pacific Printing Forum” , the main forum of All in Print
China 2016, gathered experts from various printing
industry organizations of China, US, Australia, Japan,
Malaysia, India, Philippines and other Asia-Pacific
regions, as well as Artron, Evergreen, 98ep.com and
other prominent enterprises with rich experience in
greenness, intelligence, creativity and interconnection.
The international representatives offered

y
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comprehensive international visions and innovative
ideas for visitors from all over the world.

On Oct. 18, the Third (enlarged) Council Meeting of
the Second Information System Application Branch
of the Printing Technology Association of China
(PTAC) & “Cognitive Printing- Intelligent Future”
took place, facilitating in-depth discussions and
exchanges around topics of "Intelligent Manufacture
of Printing”, “Internet +Printing” and “Intelligent
Products (Packaging and Publication)” . The 1* Asia
Jet Printing Forum 2016 & “JHF Cup” Asia Jet
Printing Grand Prix focused on the large-format ink
jet arena, inviting many top-end experts and suppliers
to discuss new technologies, ideas and direction of
the jet printing industry. On the afternoon of Oct. 18,
the Catalog of Green Raw &Auxiliary Materials 2016
Edition was formally launched with over 200 people
in attendance, including the State Administration
of Press, Publication, Radio, Film and Television of
the People’s Republic of China (SAPPRFT), the
leaders of various provincial, municipal and district
printing associations, the representatives of printing
enterprises, raw and auxiliary suppliers, dealers, and
e-commerce platforms and media.

On Oct. 19, the success of “Digital Printing in China”“
Summit Forum and “Fuji Xerox- Keying Cup” Digital
Printing Award highlighted pace of digital printing
technology innovation and and developmental in China.
On the morning of Oct. 20, the sponsor representatives
of All in Print China 2016 held its

“Indian Day” &

www.allinprint. com

India Visitor Group Reception Ceremony. Kamal
Chopra, Chairman of the All India Federation of Master
Printers (AIFMP), attended the ceremony along with
more than 100 colleagues in the printing industry.
The occasion also witnessed the 2016 “Sun Cup”
Awards Ceremony of Asia Label Printing &Global
Label Technology Summit Forum, sparked from
multiple perspectives of new business types, new
technologies, and new services, analyzing the
approaches of transforming and upgrading the
label printing enterprises and strengthening their
competitiveness, and provided precious information for
broadening the ideas and visions of the label industry
chain.

The 8™ Council Meeting of Whole-army Printing
Association was also held during the fair (Oct. 19-
23), during which many exhibitors including Fuji
Xerox, Hangzhou CRON, Konica Minolta, Screen,
Lemel, Tiancen, Esko-Graphics, ZTEC, Print Home,
LUSTER Light Tech and Focusight held a rich variety
of technology debuts, signing ceremonies, appreciation
dinners and related events.

See you at All in Print China 2018!

All in Print has been successfully held for six editions
between 2003 to 2016, not only accompanying the
growth of China's printing industry, but also becoming
one of the key exhibition showcases for the Chinese
and the global printing industry. Our explorations of the
future of printing will never stop - we look forward to
seeing you at the 7" All in Print China in 2018.
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From October 18 to 22, 2016, All in Print China 2016 was held in Halls N1-N5 and N6-N11 (outdoor halls) of
Shanghai New International Expo Center (SNIEC). This exhibition was first extended to five days to better meet

the exhibition needs and to serve the exhibitors well.

FE & Exhibitors
2016 EE R NRARS| TREA2ZNERMM X724 RH, HP174KRERBESMBI, S50KEH
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All in Print China 2016 has attracted 724 exhibitors from 22 countries and regions, including 174 exhibitors from

Hong Kong & Taiwan Region and Overseas, 550 exhibitors from Mainland China.

BN Bl fx Bit E FrEBo EL 61
Domestic International Total International Ratio
550 174 724

24%

B HE%R Exhibition Area

SEmR
kR 80,000m?
Total Gross Area
) u]
LA 41,664m*
Net Area
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Exhibitor pavilions of 4 countries / regions participated in this event.

] <At X R ] SREH REAER
Country / Region Exhibitor Pavilions Exhibitor Number Total Area

4
BEIRRE 14 377m?
Germany Pavilion

EERERE 2
USA Pavilion 2 <L

Italy Pavilion

Taiwan Region Pavilion

FLX Visitors
FRBRSHFRELIK108NEZKN76,818UMKSH, BRUEANRA109,710 K,
In total, 76,818 trade visitors (109,710 visits) from 108 countries showed up during All in Print China 2016.

SRUBAR SMBNE BN SN EL fi

Total Visits Total Visitors Overseas Visitors Overseas Visitors Ratio

109,710 76,818 7,053 9.2%
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Exhibition Highlights
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Under the theme of “Discover the Future of Printing” , All in Print China 2016, together with 724 well-known
manufacturers and suppliers of pre-press, printing, post-press and packaging device, entertained the professional
visitors both home and abroad with a fantastic feast in its seven theme pavilions in SNIEC, featuring independent
presentation of various new technologies and products, more distinctive categories, more prominent themes and
more concentrated industry hot topics in seven special themed pavilions.

B #B=FENRjEMIE Digital & Pre-printing Pavilion N1-N2

-
-

-
o i -
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M EQRIE T Innovation Factory N1

ymA
=R

ENRI £ ERGE Integrated Printing Pavilion

B S K ENEEBIE Packaging and Post-printing Pavilion N4-N§,N11
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[5] HH 7§ B Concurrent Forums & Activities
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More than 60 printing forums, technical seminars and news conferences were held during All in Print China 2016 (based

on current data) and provided numerous opportunities of information and idea exchange for visitors.

FAAJE = U3 ENR L 3R BOE 2 B 201622 BEEN R & R iR i 700 B FF
The 14" Cross-Straits Four Regions' Printing Industry Exchange Symposium
& Silk Road Printing Development Forum 2016 Held in Shanghai

FE14E = U EN R 3R BE = B 2016 £ BREN RN 4 R 121220162105 16
BELDBBF BB T T £KEF Y, KPR EXEREDR W ATE IE Pk
R ARG ARNOTEMT R, PE —H—8 NERKEEE, B8
AE—REHN, WMEMHMERYARMEXRNTH, (EA— M RAETE
RHGEE, —H T BBEARIEESER T RIS LI R,
On October 16, 2016, the 14" Cross-Straits Four Regions' Printing Industry
Exchange Symposium & Silk Road Printing Development Forum 2016 was
held in Shanghai, unveiling the global economic adjustment, the challenges
faced by the printing industry in the Great China region and the opportunities
and demands for future innovative development. China's One Belt One
Road initiative will become the center for open and integrated development
in printing industry for the Cross-Straits four regions for some time to come,
and as a strategy with great prospects, the One Belt One Road initiative will
welcome its breakthrough in printing industry by virtue of this forum.

FE-Ehet R BB —2016 R EHEIRIILI= B E /N E T KR IzEE R
Green, Intelligent, Creative and Networked--China Printing Forum 2016 & the
16" Asian-Pacific Printing Forum Held Solemnly

108178, 2016 EHENRI LI B E TN E L KENRIRIzE L8R 2EE6E
ERTHRARRE., ERBEEEENEERY. Swd. sEEXE, X &0
ENRIARR—HE-Ea- IR BB HE&H, #iFT FEEDRITL BT E
BENSMHXBEE. MARTRBXAPMERNEIRTVARATA, 7E&
EEDRI = WA RIVK XS ENRI N ARSRE BT B, FHFEBIERF
EER PRSI RE. 2XERIHEERE TR EEE. B
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On October 17, China Printing Forum 2016 & the 16" Asian-Pacific Printing
Forum was unveiled in the Banquet Hall on the 6" floor of Shanghai
Jielong Headquarters Garden. Carrying on its international, high-end
and forward-looking features, the forum themed under “Discover the
Future of Printing - Green, Intelligent, Creative and Networked” invited
governmental leaders responsible for China's printing industry as well as
leaders in printing industry from the USA, EU and Asian-Pacific regions,
discussed and judged the development state and future trend for printing
industry. Meanwhile, the organizer also invited outstanding representatives
of Chinese printing enterprises and representative suppliers from global
printing industry to share their creative practices on green, intelligent,
creative and networking efforts.

BRENSTA R TR T4k, 201630 N8 ENIE im B Th2s

Industry Chain Upgraded under New Inkjet Era, Asia Inkjet Forum 2016
Successfully Held

10318 T4, 2016IMEEENRIsE L8R E LA EEE2TT. Ka2EN
BEENfTAL B2, MBWENR R, MAMEDENE . BARF200xEELER
ARG, B WEFRARTHAVEAR  BNBRRETTRESEDN
B, FEBET LY RE S QF R R0z Ed T TRZIMTIR. M3, 200%
N REEF MIF2016 "JHFARILMIBED R B FRR A AR X,

Asia Inkjet Forum 2016 was solemnly held in the afternoon on October 18 in
Shanghai Jielong Headquarters Garden, attended by more than 200 guests
from China's printing industry, well-known Inkjet entrepreneurs & suppliers
and media. Centered on "Industry Chain Upgrade under New Inkjet Era", all
guests delivered excellent speeches and had warm discussions on the round-
table forum on Inkjet breakthroughs and innovation. At the same day, the 200-
plus guests also witnessed the honorable moment of the awarding ceremony
for JHF Cup Asia Inkjet Competition 2016.
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Green Raw and Auxiliary Material Manufacturers Gathered in All in Print
China 2016--Green Raw and Aukxiliary Material Catalog Version 2016 Officially
Issued
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Just in the afternoon of October 18 when All in Print China 2016
was opened, Green Raw and Auxiliary Material Catalog Version
2016 was released at the show by The Printing Technology
Association of China, attended by more than 200 people, including
Wang Yanbin, Director of Printing and Distribution Department
of SARFT and Director General of The Printing Technology
Association of China, Director Lu Zhou, Vice Director Zhang
Qianping of Printing and Distribution Division of Printing of
SARFT and Vice Director An Le of Distribution Department of
SARFT, as well as leaders from provincial, city and county printing
associations, representatives from printing enterprises, suppliers
of raw and auxiliary materials, representatives from distributors,
e-commerce platforms and media.
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A Resounding Success for the First 3D Fab+Print Seminar in Shanghai
2016108198, HKCIEHA T A "2k TIIBMHEIEV WAL
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KCI Publishing recently organized an event in Shanghai, China,

to facilitate the exchange of knowledge and experience in 3D
printing and additive manufacturing and to provide a platform for
networking. Taking place on 19 October 2016 at the Kerry Hotel
in Shanghai, the 3D fab+print Seminar China 2016 attracted 140
delegates and speakers from various fields of expertise. It brought
together high-level executives, government representatives,
academics, engineers, EPC contractors, and insurance brokers.
Whilst the event wa primarily targeted at Chinese 3D providers,
presenters and attendees included industry specialists from
elsewhere in Asia as well as from Europe. All presentations were
simultaneously translated, allowing the international audience to
fully benefit from the entire program.
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Digital Printing in China Technology Peak Forum & Fuji Xerox Keyin Cup
Digital Printing Works Competition Award Ceremony Successfully Held
108196, 2016 "HFEIRIEFRE" BASERIZE "SR BIEIN"
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On October 19, Digital Printing in China Technology Peak Forum & Fuji
Xerox Keyin Cup Digital Printing Works Competition Award Ceremony was
solemnly held in Shanghai, which, being currently China s most authoritative
event in digital printing industry, attracted more than 300 people to gather
in Shanghai, including leaders from industry associations, elites from
digital printing industry, world top providers for digital printing solutions and
practitioners in digital printing, and mutually discussed the current state and
future development of digital printing industry.
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Intelligent Label Leads the Future--Glories Continued on 2016 Sun Cup
Award Ceremony
2016105201/, FEARZ LDk T —HIRL T E<—2016 " KA
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In the evening of October 20, 2016 Sun Cup Asia Label Award Ceremony, a top
event for China s label industry, was held solemnly in Shanghai Jackie Chan Movie
Arts Museum, attracting various stars and honored guests. Sun Cup Asia Label
Award was reputed as Oscar of Label Industry and the winning works were highly
appreciated for their innovative technologies, delicate design and exquisite printing.
Meanwhile, World Label Summit Forum was held simultaneously, on which all
participating guests expressed their opinions and discussed the latest technological
innovation and future prospect of the label industry under the theme of “Motivating
Innovation Force" . Distinguished guests from North America, Japan, South Korea,
Taiwan and other countries and regions attended the event.
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- Over 45 overseas buyer groups came from 20 countries such as the USA, Germany, South Korea, Australia,
India, the Philippines, Malaysia and Thailand;

- Over 100 domestic visitor groups came from associations and enterprises all over China.
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VIP Tour including Yan
Xiaohong, Deputy Director
of the State Administration
of Press, Publication, Radio,
Film and Television of the

People's Republic of China
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Visitor Group of Bisheng Prize

‘Winners’ Representatives
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W EEN RS ME Visitor Group from South Korea W EEN XS ME Visitor Group from India
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W FEW B MAE Visitor Group from Hong Kong Region M &&EM A S H Visitor Group from Taiwan Region
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Visitor Group of Beijing Printing Association Visitor Group of Danyang Printing Industry Association
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Visitor Group of Fenghua Printing Industry Association Visitor Group of Fuyang Printing Association
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Visitor Group of Jiaxing Printing Industry Association Visitor Group of Weihai Printing Association
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Visitor Group of Yuyao Printing & Packaging Industry Association Visitor Group of Quanjun Printing Association
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India Day at All in Print China 2016 Promotes Communication and Cooperation of Printing

Industries between China and India
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On October 20", Mr. Kamal Chopra, Chairman of the All
India Federation of Master Printers (AIFMP), attended
the ceremony together with more than 120 colleagues
in the printing industry. The organizing representatives
of All in Print China 2016 held the “India Day” &
Indian Visiting Group Welcoming Ceremony in SNIEC.

Attendees included: Ms. Wang Yanbin, Director of
the Division of Printing and Distribution of SAPPRFT,
and Director-General of the Printing Technology
Association of China; Ms. Chen Yan, Executive Deputy
Director-Secretary General of the Printing Technology
Association of China, Managing Director of China
Culture Industry Development Group, and Chairman
of Beijing Keyin Media & Culture Co., Ltd.; Mr. Axel
Bartkus, General Manager of Messe Dusseldorf
(Shanghai) Co., Ltd.; Mr. Hon ble Shri Prakash
Gupta, Consul-General of the Consulate General of
the Republic of India in Shanghai; Mr. Kamal Chopra,
Chairman of the All India Federation of Master
Printers (AIFMP); and Mr. Anand V. Limaye Hon. Gen,
Secretary General of the All India Federation of Master
Printers (AIFMP). They all presented their speeches
respectively.

The
Ceremony has always been eagerly anticipated by

“India Day” & Indian Visiting Group Welcoming

the members of the Indian visiting group. During the
event, the guests engaged in in-depth exchange
with the sponsors. All in Print China 2016 utilizes this
opportunity to promote the increasingly-profound
cooperation between China and India going forward.
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Exhibitor Statements

BINARZLEHLE AL —X, RAESNBHMNBTENEIE, BRRENRLIENTE.
The All in Print China is better and better. This year, the 6™ All in Print China has several different
thematic pavilions, so | think the effect is really good!
— M TR (FE) ARAIEEZEHRS ALK
Mark Tan, Senior VP Sales Operations of Fuji Xerox (China) Co., Ltd.

R O ATED, 1EFAI4EEE2018,
RICOH, Print the Future! Let us meet in 2018.
—&F& A (VE) BOTA RN LS BITRF L L LY
Steven Gao, General Manager of Production Printing Business Group, RICOH China Co., Ltd.

BMRFEARXSN2HE, 2HRNTELRAKEREETNFE, SREMEATHNETHERX
MER, KEREEARRERET, KO AEZHE BN EMERT,

It is the 6™ time that we have participated in All in Print China. All in Print China is a very good
platform for Fuji Film and each time, we can meet our requirements and purposes for exhibition. All in
Print China 2016 has high-quality audiences who come with their definite purposes and directions.
RtE TEKA (FE) BEAMRNPELFLIHFEELE
Rao Xiaobo, Sales Director of Graphic Systems Division, FUJIFILM (China) Investment Co., Ltd.

MNE—BAREUMAEN I, BFNLHERNECTERM §HTRFEST, BRNESHNHER
@ EkR, BRIERHERN, TUBNSFEEFERENAE, 2HROERINDVDENRE.
Start from the first edition of the All in Print China until now, we can communicate with and learn from
our customers through this platform. In the meanwhile, we are very satisfied with the sales revenue
from it. So the All in Print China is a must-attend event for our company.
—RR k&4 (YEH) AR EM5 A4
Liang Jian, OEM & Direct Sales Manager of Epson (China) Co., Ltd.
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EHREABRMNPI—NFE, BMAN SRS —FHAITNBRRAER, AREGEEHENHIH
Bn, BAME LA,
As a display platform of our company, we gain a lot from the All in Print China. Every year, the visitor
flow goes up as well as our sales revenue.
—FR ARTFEREDPNRL (FE) A RS BT A E LR K
Li Gang, General Manager, Production Printing Sales Department, KONICA MINOLTA China

REAREEEE RINNSEURBEHRER
The crowds has been fantastic. We are pleased with turn out so far|
—Stephen Green EFIE K X 33| % 4
Stephen Green, Vice President Asia Pacific of EFI

REFZXBMNBVNSRRERSMEZT L], BNRBRXDFHERE.
It is our honor to be invited to display at Innovation Factory, we are very satisfied with this new idea.
— AT TEREARANIPFER LM AT RRITTHRELE
Alice Tam, Market Development Manager, Greater China, Graphics Solutions Business, HP Development Company, L. P.

XALEREBANTETRTHE LB RE, bWERTT HENSBEER.
This year’ s All in Print China brought us big promotions in sales, and helped us to display the image
of our company.

e Ao R PR AR B KA IR 8] 7 ou R ey R ERE) e
Xiong Liang, Deputy General Manager of Products and Solutions Dept., Beijing Founder Easiprint Co., Ltd.

BARSIEHNRT, BARESKETEBY 7NN, JRIEFLF
This is our sixth time to participant in All in Print China. This year, the exhibition is better than our
expectation. It is really great!
—— IR DARIRIBUR GRIN) A IR S AE BT 4R
Jenny Wang, Marketing Executive, Sales & Marketing Dept., Komori Printing Machine (ShenZhen) Co., Ltd.
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BN ARHRAVUAHENFEREEHRE., BNERSUHR T REEBRLHILETREE
B, HMNFEFSX.

So far we are very happy with the quantity of the visitors , but also the quality with a lot of key buyers.
We generated a lot of businesses on the booth and real signed the contracts. We are very happy.
Steve Creasey 1HAT4F (i) AMASKPEREKRAFLRLS LY
Steve Creasey, Business Director Greater China Business Unit Sheet-Fed, BOBST (Shanghai) Ltd.

BREMRMRERELY, RNEAHRTREFLOT R, R3ITRZEA.
This year's All in Print China is wonderful! Our company is exhibiting many new products this time
and attracted many clients.
—%h KEER/ LEXBERTHAMRNIEFK
Huang Wei, President of UP Group/Shanghai UPG International Trading Co., Ltd.

BNEENEAEIEE, RIMR—ESN, —BEZET. WAHNREE—EE—EiF)
We have attended every edition of the All in Print China since it established. The quality of the visitors
is better and better.
—x|Fh LT kak AP RIA A TR 8] B AT
Liu Xuezhi, General Manager of HANS-GRONHI Graphic Technology Co., Ltd.

EENRNIAVA SRR SRR FBER KA.
The All in Print China is offering a great help for promoting our company's brand awareness and
influence.
—#AF EHERLAVRHZARNNEFKALLH
Jiang Yuanlei, President & General Manager of Shanghai Tiancen Machinery Manufacturing Co., Ltd.

B—HSEdnE2R, EANSERIRBNEEFR, AREFER, TUBKHERBEKE

7w O BPREFES. NBNNSREIEFTRNEBRZEBIMNEFARBNREUE . RASREKR

FBERZHMNZER T IEFZRTE, FERNBREREX AT L Emimz T,

It is the 6™ time that we have participated in All in Print China. All in Print China is a very good

platform for Fuji Film and each time, we can meet our requirements and purposes for exhibition. All in

Print China 2016 has high-quality audiences who come with their definite purposes and directions.

—EEE RAMHATHEILARNE LS

Fan Xiejun, Vice President of Hangzhou CRON Electrical and Mechanical Industry Co., Ltd.
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EERABVMERE SN, GREMERMNEBBRANWIR, XXSUANRTREZAER, HIEF R
WEMREZSZATAIRIT T XHRNFES,
Our company participates in the All in Print China every time. We gained a lot from the exhibition, this
time we knew a lot of new friends and we thank the organizers of the All in Print China for providing
us such a platform.
— Ak fe it KIAHUARIR A A TR 8) B 23T
Qi Heliang, General Manager of Taiyo Kikai Co., Ltd.

CEEREFEKANEBAEXNES, HBAASIEETLE, ERERSHRE.
All'in Print China is China’s largest exhibition on printing and Dupont considers it is much necessary
to participate and has never missed it.
—F B ARTEERAMRNE LGNS LA FLRE KR T %I
Siming Luo, AP Regional Marketing Manager of Advanced Printing, Shanghai Branch, Du Pont China Holding Co., Ltd.

BRREMBERNFEAEHLEREY, VABHBRE MERZHEEFRRIH—LEHNERITZ, WK
M~ mbIFEHR,
The visitors of this exhibition are all professional and they are looking for some new printing

technologies and highly appreciate our products.

FlmAs AT NALURA R e EF K
Zhou Bingsong, President of ZhejiangWeiGang Machinery Co., Ltd.

ARBEAARE, RIEEBGXER, RMNFH~mREZVL,
At this show, we met with many old friends, understood the latest trend of the industry and also
received many orders.
—hEFE LEHZOMBEMARNNEF K
Xu Maogqing, President of Shanghai XinXing Printing Equipment Co., Ltd.
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EAEHERAMRS THRNOMY, AREBT, JIEHER, RUBEGNEFFIZ.
The effect of this exhibition goes beyond our expectation and we are very much satisfied. And
customers swarmed to our exhibition stand.
— R RV Ep R IR E) 8 B
Zhang Lun, Vice President of Lucky Huaguang Graphics Co., Ltd.

HKARTEEERNRSNENR, BRASRURERFY, FRE. HEEFHRE. 2EKSMN
EERAMR—R L —REF
This is the 6" time for Guangming to participate in All in Print China. This time the exhibition
has satisfactory results and on the two-day exhibition, there were heavy flow of old and new
customers and the exhibition effect is becoming better and better.
—FRAAE R LA PP RIAURA TR 8] B 2
Zheng Bingkai, General Manager of GuangMing Printing Machinery Co., Ltd.

EZEeMENSISIHNL, XEL2HNEMNNALL LEREES, RE—WHRIIFEENMEL.
Guowang is a faithful exhibitor of All in Print China. The exhibition this time has better audience
than the last one and the service is as considerate as ever.
—HEE EBZARERDHRNEEEHE
Alex Lin, General Manager of GuoWang Machinery Group

HEXARELE, BNRBITREZPE, THRIRSTLEARES, hE TRZOTTEMLE,
At this show, we met with many old friends, understood the latest trend of the industry and also
received many orders.
— & Bl T AUREIE A RS E B
Jack Lu, Sales Director of Shanghai Eternal Machinery Co., Ltd.

ARG MENREMRIEFTAE, RUAMIERTZ, AATHNN~ Rt RESGR, FATIMA
HEMREBHRBR.

The exhibition has shown satisfactory results with heavy flow of visitors and the visitors also showed great
interest to our products. We are both satisfied with the quantity and quality of the visitors.

XS R T AR FEAAARK IR &) T F AR e
Liu Wen, Director of Marketing Management Depart, ]MD Machinery Corporation Limited

28




FERMm

Exhibiting Products / Services
ME. NEFHE LHiT, B
AT, EDRl. EDEHWMRERE
FCHAr S BB K.

Summary: According to the
statistics, exhibitors from
prepress, printing and postpress
auxiliary equipment, parts and
components occupies the
largest scale of exhibitors.
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FE T 43 HT Exhibitor Analysis

e 2t | 1555

Prepress Equipment and Software

vtz I > 35

Printing Equipment
e | 69
Packaging Printing Equipment
RN e e 000 0 0 Pt

I ¢
Printing Consumables such as Printing Paper, Ink, Plate,
Blanket, etc.

Postpress Converting, Decoration and Finishing
EIHT EVAD. B S A
% [ 519%

Prepress, Printing and Postpress Auxiliary Equipment,
Parts and Components

EURIARTR . sl M AR RAT S B RIFEAA

Equipment
Service

FEERUK

Target Visitors

ME. kBBWEIR . fRAED
Rl AR%EDRI. BEHIR. B8
ERISEREMNEPFRZRE X
.

Summary: Visitors from
commercial printing, newspaper
printing, label printing, business
forms, book printing were
the most targeted groups by
exhibitors.

rrzkrrreALx |

Graphic Arts, Graphic Arts Specialists

FZEDR HRALEDR PREEETRI. TS50 R BHEENR [ e

Commercial Printing, Newspaper Printing, Label Printing, Business Forms, Book Printing

Siicamel 00 B

Retailing & Manufacturing

YRR A B3 _41.30%

Paper & Envelope Manufacturers

TR MU AN G Rl M _ 40.49%

Government Bodies & Financial Institutions

JTERMBE AR BIRFA KA _41.30%

Advertising & Design Houses, Direct Marketing & PR Agencies

STED. R SR 2RI A ] 60.32%

Repro Houses, Publishing, Finishing, Converting Companies

2 AR I I 245 HE R P _ 39.68%

Multimedia/Internet Publishing Marketing & PR Agencies

S
Educational Establishments & Professional Bodies A
LEER)SS ,
Relevant Trade Associations

kA&

Trade Publications _ 39.68%
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Evaluation of Target Visitors
WME. RExskEELEIR,. R
BRI, FREENRI. mysshliak. B4
EDRl B R RS
Summary: Exhibitors were most
satisfied with the visitors from
commercial printing, newspaper
printing, label printing, business
forms, book printing.

FHER KT HERERK
Graphic Arts, Graphic Arts Specialists
PV DR AROENR . FRZEEIR]. 755 . FIRE e

Commercial Printing, Newspaper Printing, Label Printing,
Business Forms, Book Printing

TAER AL

Retailing & Manufacturing

ARIK R AB G

Paper & Envelope Manufacturers

BURFBIUAL) Il 45 Rl LA

Government Bodies & Financial Institutions

JUERI AR ELHBRIA SE A ]

Advertising & Design Houses, Direct Marketing & PR Agencies
SED. AR, SN 4RSI T A

Repro Houses, Publishing, Finishing, Converting
Companies

2 AR T ) 4 A B 7
Multimedia/Internet Publishing Marketing & PR Agencies

EC SN

Educational Establishments & Professional Bodies

PSS

Relevant Trade Associations

Elv A&

Trade Publications

mAEEE miiE ek
Very Satisfied Satisfied General

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%100%

EREREE

Needs Improving

MR E RS RBUR AT
Evaluation of Visitors Quality
and Exhibiting Effect

M. 76.04%m = X X A
AEREHR, 77.39%X /A F)
ERERS L M 5%
MRFHE.

Summary: 76.04% of the
exhibitors were satisfied with the
total number of visitors. 77.39%
of the exhibitors were satisfied
with company image and
advertising effect by All in Print
China 2016.
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Total Number of Visitors

5HI5% B BRI 2%

Reaching the Visitor target Groups Relevant to You

AR PR AN AL

Competence and Decision-Making Authority of the Visitors

WA GHET R & B AR

Image and Advertising Effect for Your Company

MARFILT B/ H B8 7
Order/Investment Activity of the Visitors

1R 2 EHUR I R

Success at the Fair

R M o)
Very Satisfied Satisfied General

T T 1

0% 50% 100%

w AR
Needs Improving
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Evaluation of Exhibition Services
M= REXN IR ENREEH
BRERTHR, A, IEH

2016/ E E RN E

Vi tli-Ein s
Support during the Fair by Our Team

RRR RN AR &
Exhibitor and Visitor Service Overall

B= BHHENR

Overall Impression of the Exhibition

EER
Publicity Campaign

REROHRE
Quality of Exhibition Center

FHRERE. BEMREREAIN ExAH
AR & Ao o B =7 Date of the Trade Fair
KRS, TEERSIELST -
=T
7 HF%'"%':\'WE]’\JW’HT . Duration of the Trade Fair
e B TF A I8)
Summary' Exhibitors were very Opening Hours ofﬂzTrade Fair
satisfied with overall impression RN
Setti / Di tling Period
of AIP 2016,they also spoke eHIng tp FRismanting Fero
. . EE
very highly of support during the Freight for Warder
i i ibi REEHINE N
fair by ClEfeIPAr o the exhibitor & Accuracy and Immediacy of Receipts
visitor service and the publicity BAEIAS
d keti It f th Booth Confirmation Letter
and marketing results o e
9 5 FAO R
exhibition. On-site Handling Agent
BIETTIRS
Hotel Reservation Services
RERE
Security Service
REET
Exhibition Catalogue | | | | | | | | | | |
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
mEEE R mEE om o mERHES
Very Satisfied Satisfied General Needs Improving
1R/ NaeEk
Very Few Benefits
4.17%
SN R RS HIWUER
Benefit from AIP China 2016

M= 95.83%HRFRTSSE
AEEENRREG—ERLEE.
Summary: 95.83% of exhibitors
believe they ve benefited a lot
from AIP 2016.

B R BER
Very Great Benefits
39.35%

/

B —ERIER
General
56.48%
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15125 Needs Improving
4.76%

XA BRSBTS % General
Overall Evaluation 17.75%
ME. 77.49%MEFRTX
AAR=BERBRBER, EF

271 2T1%NEB RS EEHR.

Summary: 77.49% exhibitors

were satisfied with AIP 2016,

with 27.27% rated very satisfied.

FEEHE Very Satisfied
_27.21%

S Satisfied
50.22%

Possibility to Join AIP China 2018
ME. 66.67%HNEERTEE
SSMTELEE, 33.33%M %75 Considering
RERTERESSNTEL e Y
BNk,

Summary: 66.67% exhibitors

will participate in the next All

in Print China, while 33.33%

were considering about next

AEea AL

5 E< Definitely
66.679%

participation.
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M k534 Visitor Analysis

ESML A
Visitors from Abroad

A% Hb 3B SRR G s 9.20%
Visitors by Geography Vistors fom :;23 Kong, Macau
BE. 90.8%HMAKE T E T.01%
WHATERAHX , 9.2%%k 8

EBh,

Summary. 90.8% of the

visitors came from mainland

BRI
Local Visitors
23.12%

China,Hong Kong , Macau &
Taiwan Region, and 9.2% are

from overseas. R A A A
Other MainLand China Visitors
66.679%

BN RS IRTE I

Overseas Visitors by Countries

E . BB A

KBIEM, HPFEE. # e
E. SXBET. DERA ' . - et ;
T, BER. RE. FHUAK Europe Asia s B

10,529 TH 66.53% =, : J
RS o TR E '
Fr Y L 0
. 0, 7 - =4
Summary' More than 60 A’ Of M Hong Kong,Macau and Taiwan Region -
o Be STRAPN I}
overseas visitors were from (RS, : TBRE 12.79%
rica A
M 4.36% ; 2

- . 2} South. America
ceania 5

4, FaEIM2.849%

P KEH 1.06% "
! - -

Asia, most of whom came
from India, Korea, Malaysia,
Indonesia, Japan, Thailand,

r
A

and Iran.
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R KRS

Visitors by Company Industry
BE. 37.87%M % W A3k
BREEDR. RAEDRI. R
PENRI AL,

Summary: 37.87% of trade
visitors came from commercial
printing, newspaper printing.
publications printing, companies.

L EDR Bl BRI, HRRAEN R

Commercial Printing, Newspaper Printing, Publications Printing 37.87%

PRASENR. MRREDRL. PSR, S R
Label Printing,Tag Printing,Business Forms, Bill Printing

CLBEEN, PSSR AR LA

Packaging Printing,Post-Press Processing,Paper Processing Companies

JUEAME A ] B S A ]

Advertising & Design Houses, Direct Marketing & PR Agencies
SFHEAR P ZARE XK

Graphic Arts,Graphic Arts Specialists

B Sl ]

Paper & Envelope Manufacturers

AL

Retailers and Manufacturers

SPIAR L 2R S o 235 A P
Print Media,Multimedia/Internet Publishers

BURFHLRAN G R

Government Bodies & Financial Institutions

HoE KL

Educational Establishments & Professional Bodies

LIES7SS

Relevant Trade Associations

At
Others

BB ARERI) 432

Visitors by Job

M. 555.36% % 1 W A%
kB ATNEERRKIR].
Summary: 55.36% of
trade visitors came from
management departments.
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HE Not Specify
2.32%

R

R Service
2.29%

fHE Sales
23.56% "\

EIE Management
55.369%

e

H AR Technology
12.02%

/

XM Purchasing
4.45%
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Purposes of Visiting

BME. UANEESUWENLZ
AR, N T BRI
Wi ERER. VTHEXE™ M
WA R IVINIFRK.,
Summary: The primary purpose
of visit was to looking for new
suppliers. Furthermore, acquiring
latest market/product information
and placing orders/procure

20165 E E

5 B %

LN A

Looking for New Suppliers

VT 5% /RN

Placing Orders/Procure Products

B TRIRTENIA S

Consolidating Existing Business Contacts
TR T/ E R
Acquiring Latest Market/Product Information

ERBXUMETES R

Observing the Show for Exhibiting at Next Edition

Z NI 23 I 5 1V 3))

Attending Conferences, Seminars and Concurrent Activities
P L ) EINTS

Learn, Exchange and Network

[ BB

31.73%

) 0,95
N 17 5
N 57
B 7 00%

N 20

products were also main purposes. sufte [ 3.16%
Others
RSB R & epnries Az ;7 52
P d t f | t t Prepress Equipment and Software
roducts or Interests
iz | o
*E/ILE 3 EU EU iﬁ%%iﬂﬁ%ﬁg EZ Printing Equipment
wrm i I ©0 12

AP REM, LINEDRTIR & FA
B BEMTESHENAX
BTN~ m.

Summary: Printing equipment
was of the most interest, as well
as prepress equipment and

Packaging Processing Equipment
BRI S ERJE AN L L e R SR T v
Postpress Converting, Decoration and Finishing Equipment

ERT EORI. EDJE BB L F R

Prepress.Printing and Postpress Auxiliary Equipment.Parts and Components

BRI sk, BB KR BAT SR ERFEAS

Printing Consumables such as Printing Paper, Ink, Plate, Blanket. etc.

M55 9.04%
software, packaging processing Sewic;s -
equipment. it [ 2.05%

Others

HAth Others
N 2,809
RIREEN \

Role in Purchasing

BME. 47.84%NA AR B FK
TR BRARRE . RHINES0%
B MR Ax BE 9 X 1> M 2R T SEE 2I) —
ERIF,

Summary: 47.84% of visitors
were final decision makers, while
above 50% visitors had certain
influence on purchasing.

|

xR B
Significant influence

20.32% ~_

R EE LN
Initial recommendation ——
29.04%

RIBRLRFKE
— Decision maker
47 .84%
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H4%12= Needs Improving

;g%%?e”%' 0.34%
\
X R B BT
Overall Evaluation on AIP 2016 _ dEEE Very Satisfied
. 90.33%HM A A B2 o 90

EPRERTHE, HH28.83%H
MARRTEBHR.

Summary: 90.33% of visitors
were satisfied with this exhibition,
while 28.83% rated very satisfied.

REESSMTRERS
Possibility to Participate in AIP T, 2 Considering
2018 37.87%

. 62.13% MV A7 B Yk 4t
2 TR PFEERSEE.

Summary: 62.13% of visitors
HESM Definitely,

are looking forward to visiting 62.13%

All in Print China 2018.

EEEREFHMARS U P
EE R R
Possibility to Recommend
All in Print China to Other "

{1 Probably
Companies 31.83% —
ME. 68.17%HIMAREXTIER
RREAXEESEIE.

Summary: 68.17% of visitors

expressed that they would like to ey fEEE
AR, AU

Yes, Certainly
68.17%

recommend All in Print to other
companies.
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All in Print China 2016 has been widely reported by CCTV, Xinhuanet, Economic Daily, www.cnr.cn and other

domestic and international core media. Meanwhile, many foreign and domestic printing associations have

also provided great support for the exhibition. Therefore, we acknowledge our special thanks to all media and

associations for their great supports for the event!

E fr3Z #HE K International Supporting Media

Print & Publishing Europe Austrlia/;® X F) ¥ Print2Pack Pakistan/ 2 & A8
Aursiv Publishing House Russia/f# % Hr World Press Online France/s%
Revista Abjgralf Brazil/ 2 7§ Wide Format Online Magazine Australia/;5R Ak F1| 7
Packaging & Frint Media South Africa/fg 3k DDOm Italy/Z A F
Indian Printer and Publisher India/El & Dygrtal Printer UK/Z
American Printer USA/=E Convertech & e-print Japan/H #&x
Oulputl inks.com USA/=E 4c Magazin Austrlia / B A F I
Flexo & Gravure Global Germany/& Plastics & Rubber Review India/EJ[E
The Thail Printer Thailand/Z= S3aprintingforbeginners.com USA/ZE
Graphics World Korea/% [E Malaysian Printers Malaysia/ 5 3k 7§
Oulput Magazine UK/ Paper & Frint Pakistan/ = E fri8
Packaging and Labelling Technology India/EN & Economic Journal UK/z&
FPrinting Review India/EJ &
A 7 #E{K Chinese Supporting Media
hREBUWEFEME | CCTV-13 (ENRIZE ) Printing Field
R www.xinbuanet com (KRBT ) Paper Packaging Industry
(& 83R) Economic Daily (T ZENRLY Guangdong Yinshua
L EE CNR News (FEa%) Green Packaging
R E A B AR China Fress Publication Radio Film And Tefevision Journal It KEDR) Tl ) Asia-Pacific Printing Magazine
(HREENRTY China Print FBLEN M www.keyin.cn
CEMRIBAR) Printing Technology B www,packltd.cn
(EDRIZIEN) Print Manager WA BB www.bisenet.com
(EFEN R Djgital Printing L EN R www.printing.hc360.com
(FREHA) Labal Technology 4 B ENRI www.corint cn
(BERZEAN) Packaging Manager ENE www.printing 170.com
(S-BENR) Print Today HE EDRIAT A www.chinaprint org
(BE-FE) Flexible Package. China FEKERE T www,papenpacking.com.cn
(R BEHE) Packaging Update FE RN www.pack.cn
(ENRITAr) Print China FRAEEN R B 2 ) www.cop174.com
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R E FE con.made-in-china.com
K FiE3DFTED www. 3dipy.com
F E3DFTEN M www.3ddayin.net
FHRmMETE Textie Frinting

I ERLMW www.admainmar.com
3DFTENELEA Sap.uggd.com

EfrREREH XIS

ENRIA Printers
ENRl=H
BBHZZ2EST
e RN ES
HKW =2

Printing Newsletter

Graphic Aris Association of Hong AKong
The Hong Kong Printers Association
Paper Gulidebook

SRR, EEAMRARMTRAREEE S
EEYMZ SIS HSEIRFIERE A e
HAREIRI =B a=

REFEDRISC U=

EEEERBHKAES

ENERRENEDRI s
ENERAC NN FRAREDEN I =
FEEOREHEES
FREORIRAKAES
FRRERTA S

ZEEDBI AR =
ORALENRIF AR

BERME¥E

N AR
BEXENR EY s Ty B A%
HEEAREERBH Y=
SIEHENRE L E W A=

R = EEMRENN =

The Association for Suppliers of Printing, Publishing and Converting Technologies of America
VDMA

Japan Federation of Printing Industries

Korean Printing Culture Association

All India Federation of Master Printers Group

Offset Printers' Association of India

Telangana Offset printers Association of India

Philippine Center for Print Excellence Foundation
Philippine Printing Technical Foundation

Printing Industries Association of the Philippines

Thailand Association For Printing Technology Promotion
Malaysia Printers Association

Graphic Arts Association of Hong Kong

The Hong Kong Printers Association

Taiwan Printing & Machinery Material Industry Association
Chinese Association of Graphics Science&Technology
Taipei Commercial Printing Association

Macau Printers Association

E A< Chinese Supporting Association

FERENRI =
RETENRI A&
AAEEEI R =

WA ENRIfT I =
WX BAXEIRIT=
T T HRENRIhE
EMEERIE I =
B TEEIRIR A S
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Beijing Printing Association

Tianjin Printing Technology Association

The Printing Association of Hebei Province

The Printing Industry Association of Shanxi Province

Inner Mongolia Autonomous Region Printing Association

The Printing Association of Liaoning Province

The Printing and Duplicating Industry Association of Jilin Province

The Printing Technology Association of Heilongjiang Province
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Shanghai Printing Industry Association

The Printing Industry Association of Jiangsu Province

The Printing Association of Zhejiang Province

The Printing Association of Anhui Province

The Printing Association of Fujian Province

The Printing and Duplicating Industry Association of Jiangxi Province
The Printing Association of Shandong Province

The Printing Technology Association of Henan Province
The Printing Association of Hubei Province

The Printing Association of Hunan Province

The Printing and Duplicating Industry Association of Guangdong Province
Guangxi Zhuang Autonomous Region Printing Association
The Printing Industry Association of Hainan Province

The Printing Association of Sichuan Province

The Printing Industry Association of Yunnan Province

The Printing Industry Association of Guizhou Province
The Printing Technology Association of Shaanxi Province
The Printing Technology Association of Gansu Province
The Printing Association of Qinghai Province

Ningxia Hui Autonomous Region Printing Technology Association
Xinjiang Uygur Autonomous Region Printing Association
Wuhan Printing Industry Association

Chonggqing Printing Association

Shenzhen Printing Industry Association

PLA Printing Association

National Railway Printing Association

Tibet Autonomous Publishers Association

Wenzhou Printing Industry Association

Ningbo Printing Industry Association

Langfang Printing Association

Chengdu Printing Industry Association

Qingdao Printing Industry Association

Xi'an Printing Industry Association

Hangzhou Printing Industry Association

AEEEBRAAINIES, EXHTEEFELR EE. SHHREODRHE.
RAOXFAIRE Y, AR ——R7Z, it —IF5H)

v, HEAHREBMLH

The success of All in Print China 2016 is also attributed to the great support and help from various provincial press
and publication administration, printing associations at various levels, enterprises and community organizations.

We will not name all of them here and we also express our great thanks to them.
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Messe
Diisseldorf
Shanghai

FEEDRIRA DS
The Printing Technology Association of China

P EENRIRF R AT
China Academy of Printing Technology

HEREXEN(LE)BRAE
Messe Duisseldorf (Shanghai) Co., Ltd.

F&IJIEBAZ Undertaken by:

R
&

sipo

Media

1L

Messe
Diisseldorf
Shanghai

®

PEERIRANS

The Printing Technology Association of China

JERBEMEE IO BIRA T
Beijing Keyin Media & Culture Co,, Ltd.

MEREZXRE(LE)ERAT
Messe Diisseldorf (Shanghai) Co., Ltd.

W JE84AL Co-organized by:

——
o

LigmERI TS

Shanghai Printing Trade Association

EIFR 2 #5817 International Supporter:

®

m HERERRGEANT

Messe
Diisseldorf

Messe Disseldorf GmbH

- orgamzer of drupa

drupa EH#E




